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Adidas

Apple

Aveda

Bandai

Bayer

Body Shop

Brio

Bristol-Myers Squibb

Cargill

Carlsberg

Crabtree and Evelyn

Dell

Deutsche Bahn

Daimler Benz

Early Start

Estée Lauder

Eurotunnel

Evian

Federated Group

Ford

General Motors

Gerber

German Telekom

Helene Curtis

Herman Miller

Hewlett-Packard

Honda

IKEA

Johnson & Johnson

Kaiser Permanente

L.L. Bean

Lego Group

Limited Brands

Little Tykes

Marks & Spencer

Mattel

McDonald’s

Mercedes Benz

Microsoft

Nike

Nissan 

Nokia

Novatex

Opel

P&O Cruises

Panasonic

Perrier

Playmobil

Puma

Ricoh

Samsung

SC Johnson

7-Eleven

Sharp

Shaw Flooring

Sony

Sumitomo

Tomy

Toyota 

U.S. Navy

Volkswagen

Volvo

Wal-Mart

Wella

Major corporations with PVC phase-out policies:
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PVC-Free makes Sense.
Approximately 7 billion pounds of PVC products end

up in the trash annually. Toxic chemicals associated

with PVC disposal in landfills and incinerators have

been linked to a wide range of health hazards.

One PVC-bottle can render 100,000 recyclable 

bottles unusable. Often PVC is not listed in 

products and packaging, which can lead to

contaminating other recyclables.

Major corporations are adopting business practices 

that are not only a competitive advantage, but also provide a 

win-win situation for their customers and future generations.

Upgrade your customers to 
PVC-Free. For Free. 

Moldex is a recognized leader and innovator in the field of personal

protective equipment. Every Moldex product is 100%

PVC-Free at no extra cost.

And that’s an idea that makes sense

and is good for business. PVC-Free 

and Moldex, “Ideas that wear well.®”

Over 150 major corporations have taken a stand

against the use of PVC plastic in their products

and/or packaging. Companies like Apple,

SC Johnson, Wal-Mart, Toyota, Hewlett-Packard,

and Nike have acknowledged the problems of

polyvinyl chloride (PVC) and have developed PVC

phase-out policies to reduce or eliminate this material.

PVC-Free is good for your business.  

An increasing number of companies are

implementing environmentally preferred

purchasing programs and this creates

tremendous challenges. And tremendous

opportunities.

These market leaders recognize PVC-Free as a benefit. Yet, environmentally

sensitive products often come at a premium price and sacrifice performance.

Until now.

Moldex is meeting these challenges and opportunities

head-on by offering the first and only line of

hearing and respiratory protection products that

are completely PVC-Free. Most Moldex products

have always been PVC-Free and now all 

Moldex products and packaging are PVC-Free.

All with absolutely no compromise in quality and at no extra

cost. So you can upgrade to PVC-Free for free.

We’ve made a pledge of our own:

Find out more about Moldex’s 

PVC-Free Pledge by contacting us at:

10111 W. Jefferson Blvd.

Culver City, CA 90232

(800) 421-0668 

or (310) 837-6500 x550

or visit us at www.moldex.com
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